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The idea of licensed business is the cornerstone under the concept of a highly successful and lucrative franchise. By selling to another entrepreneur the ability to make money with your idea, you get rich by helping others to do the same. You can license almost any type of business product.
Some examples are business practices, patented devices, brands or logos. Although each individually licensed idea will have its own unique wrinkles, the overall process remains the same. Define, specifically and specifically, what business practice you want to license. For example,
McDonald's does not license the sale of burgers; a production and marketing system. The more narrowly and specifically defined your concept is, the easier it will be to sell - and the easier it will be to enforce violations. Type a manual or manual that describes your concept in detail,
including how to implement it. You may want to hire a professional writer to complete this step, or a professional editor to review what you've written. Keep the primary manual very basic. Many franchise and licensing operators make back-end money by selling expansions to or accessories
for the original license. Register the final manual with the U.S. copyright registry in copyright.gov. This will help you prove that you invented the idea and protect yourself from license infringement. Although all intellectual property has copyright instantly developed, licensing agreements are
better protected with full and official registration. Decide how your business idea will be licensed. The usual options include training and consulting services, business operations manuals, business practices and brands or art. It's a good idea to consult with your lawyer during this step –
you'll have ideas and know the practices you won't think about. Choose the method of collection of the license. You can charge a fee first, a percentage of income, or a combination of both. Consider the circumstances in which you would terminate the license. Non-payment is an obvious
point, but it also includes actions that damage the reputation of your brand as a whole. Again, it is best to involve a lawyer during this step. Draft the final licensing contracts. As with many other steps, this should be done by a lawyer familiar with licensing and business law. Current employee
tips are a good source for your first licensing customers. They are already trained and are more likely to be loyal to you personally. Survey your most valued employees about the interested party who might be opening a second location to enter the business by themselves. The acronyms
B2B, B2C and B2D can be somewhat confusing for who are not familiar with the world of business. These business concepts involve terms commonly used to describe specific business models. The difference between one and the other depends on the target customer of the other
companies, consumers or developers. The acronym B2B is abbreviated for business to business. This type of business model focuses on serving companies rather than individual customers. Any B2B company focuses on the distribution of products or services to other businesses. An
example of a business company serving a specific industry is the one that sells plastic bags to grocery stores and restaurants. Most B2B companies do not focus on a wide range of products or services. Instead, they focus on one or two things that trade in a wide range of other businesses.
For example, the company that installs large windows in storefronts and offices is not usually blocked from working with a particular company. It serves any company that needs windows and is willing to meet its price point. Many companies that sell to consumers (a B2C model) require B2B
services and products to stay in business. In the business world, most B2B companies are also called sellers. Vendors are a link in most corporate supply chains. They sell goods and services individually to other companies. B2B companies do not only support other companies. Some B2B
companies also sell directly to consumers. Some examples of B2Bs that serve customers directly would be land overlay companies or furniture liquidators. They usually sell the product to other companies, but when they get to the end of a product line or they have additional stock, then they
place it in the product. put these items up for sale to consumers directly. B2B companies also commonly offer services to other companies. Examples of business companies are those that offer tax preparation, research, advertising, call center and payroll services. For example, a company
can hire an agency to build its website. It could then hire call center employees to handle calls. You might also need a cleaning company and one to maintain office landscaping as well. B2C companies are the ones that sell directly to consumers. Think of companies such as grocery stores,
hardware stores, restaurants or clothing stores. These companies can vary widely in size and scope. B2C companies are possibly riskier than any B2B company because they have to know their customers very well. B2C companies have a more substantial requirement to leave behind
assumptions as they study their customers and their competition. Many B2C companies operate under different brands depending on the area. For example, grocery company Kroger also owns Fred Meyers, Owens Market, Pay Less Super Markets and QFC. These companies are not
located in same geographical location, and some of those that sell may be different from one place to another. For example, Pay Less Super Markets may have a wider selection of frozen foods than Owens Market depending on the needs of the area. From this example, it is clear how
important the brand is for any B2C B2C While the same primary suppliers serve Pay Less and Kroger, the way they configure their supply chains and quantities of their products will be different. High-end brands under a corporate umbrella can even have fully separated suppliers based on
the needs of a particular location. Why is B2C companies structured in this way? Sometimes complex business relationships arise over time as B2Cs grow and acquire other similar or complementary companies. In other cases, the company's brand change is necessary to better serve
customers in different locations. For example, American Signature Furniture and Value City Furniture are the same company; simply serve different areas. How does a B2B company reach potential customers? There are many ways that companies handle this, and they go widely in
effectiveness. Some cold call vendors leads. However, many companies have vendor policies and cannot allow unsolicited visits, calls or emails. If getting this way doesn't work, then how do you purchase a B2B from your customers? Some industries have days of suppliers or fairs, where
several companies send representatives and products to a site in an attempt to win business. Other companies require you to go through specific channels, such as talking directly to a hiring office. Conferences are another excellent way for B2B companies to get their name and product in
front of potential customers. It is essential that a company's sales team is aware of the applicable rules that a perspective has regarding sellers. A few decades ago, it was common for wool companies to sell expensive gifts, such as NFL tickets or even cars. These practices effectively put an
end to open market practices, so they are poorly seen today. Many companies go even further than there are on the books legally to avoid bribery. For example, a seller could provide a meal with a demonstration of a product in some cases. Other potential customers might require them to
go to lunch to avoid possible bribery claims. B2B companies live and die because of their reputation. B2B companies, therefore, must always operate fully above the board when acquiring new businesses to avoid possible scandals or bad pressures. Many B2B companies rely on each other
when it comes to their operations. For example, your payroll company may work for a local tax adviser. In turn, this tax adviser can provide services to your payroll company. This underlines the importance of maintaining a service through the board so that everyone I deal with is a lead. In
addition, networking is a critical part of the B2B world. Again, everyone you know, even your own suppliers, is a lead if you are operating a B2B company. Therefore, it is essential that you always bring a business card and have an elevator ready to sell the profits of your business and what
you have to offer. The idea of different business models has been around for decades, but this concept has changed a little as the industry moves ever more online. The entire B2D designation, for example, is a newer concept related to selling to developers. The history of business models
goes back at least to Michael Lewis's play The New Thing, which claims that a business model is an art term. Lewis also defines business models as how to plan (ned) to make money. Later, another business philosopher named Peter Drucker extrapolated this concept. He indicated that
there are some questions that each business model has to answer to succeed. If the model does not answer these questions, it runs the risk of being an incomplete plan that loses significant points. These include: Who is the customer? What does the customer value? How does the money
business do? What economic concepts drive our costs? Understanding the client is a complicated task that requires much more effort than simply choosing a demographic to target your marketing. After all, you must understand your customers in order to provide any product or value
service for them. A marketing plan must specifically identify these target customers and what they need. In a business to business, you may want to cater to companies that need payroll services if that's what it offers. Therefore, it probably would not be advertised to sole owners or other
payroll companies. Conceivably, the former does not need payroll at all, and the second provides this service themselves. In a business-to-consumer model, generational differences are often used when determining a target market. This may be more nuanced than you might expect,
however. Younger millennials are more than a decade younger than the elders of their generation. As such, it is important to conduct a thorough market research before making marketing decisions. Knowing your customers means you know what they value. For some customer groups, you
may be focusing on a very specific market or niche. To understand what your customers value, you will have to pay for some customer research or do it yourself. Knowing your customers has become fundamental to success, even in a business-to-business model. Many companies use UX
researchers to help them reduce their customer base. These research professionals are experts in interview skills and know how to get the most information from potential customers. By doing continuous research on your basic customer needs, your company can continue to offer quality
these customers. Once you know your customers, you can focus on how you're going to make money. This also requires you to know about your competition. You should focus what they offer their target customer base so you can then figure out how to provide a service you will be able to
compete with. This can be achieved by offering additional services, superior quality, different products or a more attractive service package. One of the most important things to keep in mind when you are trying to determine the viability of your company is to determine how many
competitors you have. This is known as market saturation. In addition, you should identify how many new businesses in your sector have failed in your area in the last five years. The best way to succeed is to make a post mortem on failed companies in your industry so that they do not
repeat their mistakes. As with any B2C business, it is important to consider economic logic before starting your B2B business. Economic logic refers to primary questions of supply and demand, such as: How much does it cost to make or obtain your product?  How much does advertising
cost of your product? What are other external costs, such as building, taxes, public services, etc.? At what price do your competitors offer the product? Once you know the answers to these questions, you will be able to understand what your price point is to remain competitive. If you can
make a healthy profit after you have answered these questions, then you should be well positioned to start your B2B business. Business.
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