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Dine Shefhield is a two-week
celebration of Sheffield’s vibrant
restaurant scene, featuring savings
at eateries across the city centre.

Between 15 and 29 March 2018, 41
of our favourite cafes, bars and
restaurants served up fixed price
menus to showcase the outstanding
diversity of Sheffield’s dining scene.
Each restaurant created a bespoke
offer, priced at £5, £10 or £15.




Dine Sheffield March 2018 -
what’s new?

o —
Dlne New logo - adding ‘Restaurant Week’ to make
it easier for the customer to understand the

SHEFFIELD  concept.

RESTAURANT WEEK

() semumo Ding
— e
Upgraded website
_ making it more Enjoy fantastic food at great prices

15 - 29 March

professional,
informative and user Wt DhosaiokE  Pipart | Neuchers
friendly. Pictures on
the home page added
to the appeal.

®
Di1in¢ Common Room G
w Burger and a Shake for £10
RE&TQUBF}?JQIJ%VI%EK 2 Chicken or Mockin'Bird Plates for £15

Show this voucher to redeem offer | Please contact the venue for any information | Booking is recommended

; New voucher -
*Voucher expires 29th March 2018™ For offer hours, menu & terms and conditions visit dinesheffield.co.uk sleeker design




Dine Shefhield venues

41 venues took park, including 11
new participants. The quality of offers
improved from the first event, with
90% of venues offering a discount of
20% or higher.

11 new venues included:

Birdhouse Tea Bar and Kitchen

Farenheit at Genting Casino

Inox Dine

Kerbedge

OHM

Pieminister

Public

Showroom

The Old School Room at Leopold Hotel
The Wick at Both Ends

The Yard at Mercure

Birdhouse Tea B_a"r and Igm7




Top 10 venues

Pieminster 290
Kerbedge 170
Bloo 88 162
Browns 158
Aagrah Leopold Square 152
Fire Pit 99
Sakushi 96
Cubana 89
Cafe Rouge 87
Smoke BBQ 85




2,146

users generated

2,570

voucher downloads
resulting in

3,100

customers through the
doors during the two-week
campaign

715,183

the comp ete number of
page views

The top

two

restaurants were
both new to Dine Sheffield The largest age
and Sheffield city centre bracket was 25-34
(being recent year olds

== 4 42.66%

of users, which is the target
market for Alive After Five
(of which Dine Sheffield
is part of)

The Dine Sheffield
website reached

13,383

users, who engaged in

The gender
split was

59060/0

female

40040/0

male

20,245

sessmns
This almost triples the
first Dine Sheffield
stats




3,100

e Sheffield
customers in total

100%

of venues felt
customers enjoyed
Dine Sheffield

90%

reported new customers
using Dine Sheffield
vouchers

68%

were able to upsell
additional products

96%

would participate
in another
Dine Sheffield




Venue feedback

“It was crazy.
Everyone that came
did Dine Shefhield.
300 customers

on one Saturday

alone.”
Kerbedge

“We were
gobsmacked with
the populari
compared to last

year.”
Bloo 88

“Great awareness

for us.”
Leopold Hotel

“All new customers
said they would
hapPily return
back, which is great
to hear.”

Bungalows and Bears

“Ilike the concept
as awhole andit’s
nice to be part of
something that has
a community feel

toit.”
Smoke BBQ

“It’s good for the
cit}/, glad you did
it

Browns




“We’ve really
been enjoying the
scheme, and have
seen some great
numbers coming
in.”

Birdhouse

“It got new people
trying new venues

and gave people an
excuse to explore

the city.”
Light Cinema

“It (the voucher)
was simple and
easy to use.”

Pieminister

“Looked better
than last time.
More professional,
polished and fun.
EaS};to see and easy
to show on your
phone.”

California Fresh




"74%

attended Dine Sheffield
for the first time

Only

31%

would have dined in
Sheffield city centre without
Dine Sheffield

710%

tried a venue for the
first time

76%

saw the offers as ‘good’
or ‘great’




93%

are ‘likely’ or ‘extremely
likely’ to return to a

9 1 0/0 participating venue

rated Dine Sheffield
as ‘good’, ‘very good’
or ‘great’

96%

of customers would
be willing to return
to another
Dine Sheffield




Customer feedback

“A greatidea for
Shefheld, can see
itbecoming a huge
event down the line
where vouchers run
out/venues are fully

booked.”

“The range of
restaurants
involved was good
for bringing more
people/business
to Shefheld city
centre.”

“The fact thatl
could try a variety
of different cuisines
on a limited income
was great.”

“It made me aware
of venues in the city
centre to dine at,
which I would never
have considered
going to before.”

“It was the perfect
opportunity to
meet up and dine
with some friends.
The event also
permitted us to
discover a new
restaurant.”

“Great for

promoting
Shefhield’s
restaurant scene.”’




“Isafabidea

to get family and
friends together
for a night out
and good food ata
bargain price.”

“It got us out on
days we would
have otherwise sat
in doing nothing,
and we got to try
new places - one
of which we have
been back to since
and paid full price
because we liked it
so much.”

“A great variety of
restaurants with
the focus on getting
more people into
the city centre.”

“It was a chance

to try somewhere
we are considering
booking for
Christmas dinner.
Wide range of
restaurants, will
visit more next
time.”




Everyone is talking about

Dine Shefheld!

Dine Sheffield has seen an explosion of
media coverage for the event!

Dine Sheffield: Fortnight of foodie
offers returns

Got ready 10 1 yar belies, |5cies Ind gents. a3 Dine Sheffielc Nas snounced s retum in
MBTER ~ BINGING I t & wice Selection of 46341 S IHICOUSTS a S0Me of TN CY3 DeSE Cates,
boorsrs ind mstauranms

TAKE ADVANTAGE OF DINE SHEFFIELD - TWO WEEKS OF DISCOUNTED MEALS FROM SOME OF
SHEFFIELD'S FINEST RESTAURANTS

Sheffald is currently ot of the country's tep ciies for vegan and vegetarian food. The Ukes of fralia Une, Make No Bomes, That There Dl
have been serving vegan food for a kong time in the Steel City, but more recsatly. Sikversmiths, Nonnas and The Botanist have bunched
vegan menss of their evm

The Common Koo, part of the Trse North Brew: Co group. i 4 venun that has been championing th CALL OUT FOR TRADERS.
quite a while now too. And nth our St Patrick's Day hangover very much in the front, Back and sides of our heads, we braved the elements

® Room's mee Gsh) vegs Whilit we doat double figures of Guisess I

say that ous bunch vas the pertect tonic

First up. the
illa, W
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Dine Sheffieid Launch
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Music  Theare &Comedy Arts TV &Film

Revealed: The Sheffield
restaurants where you can eat
from £5 this week

More Staries ——

-

Lioyds customers are receiving
thousands of pounds...

Life Insurance Companies Hate This New

DINE SHEFFIELD

DINE SHEFFIELD 1STH TO 297TH MARCH 2018 - CELEBRATE DINING
1M SHEFFIELD WITH & FORTNIGHT OF FANTASTIC OFFERS

Dine from just £5 in Sheffield as
‘restaurant week' returns

Thursday 26.4.18

DINE SHEFFIELD BACK FOR SECOND
YEAR

'WATCH, LISTEN, DO MOVERS & MAKERS

RELATED POSTS




Alive After Five's
Facebook

1,560%

mcrease in page likes and

179%

increase in reach compared to
the previous month

108,951

Alive After Five social
media impressions

303,422

Sheffield Star impressions

Total number of
Dine Sheffield impressions

496,387

aninc ease of

31.3%

from the first
Dine Sheffield

23,524

blogg r impressions

4,180

aIIam FM
impressions



Inserts in
The Star’s Food
Guide appeared

21st and 28th
March

30,000

reac ed through
advertising in
Now Then Magazine

49,100

leaflets di rlbuted to local
households

85,000

emalls sent to
local residents

Total campaign spend:

£16,937
Paulette Edwards

Estimated R per £1 spent: on BBC Radio

£ 5 . 5 3 Sheffield

Press coverage
in The Star



£93,740

consumer spend (£65,618
is the nett increase in
consumer spend)

£110,667*

is the estimated economlc impact
of Dine Sheffield 2018

£16,937

organiser spend in the
host economy

* calculated using organiser spend (no leakages
outside host economy) and consumer spend data
from survey respondents (this may include spend on
travel, food, drink and entertainment).
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